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We're still bullish

As we monitor the recall of advertising among data users, track
mobile Internet advertising through Mobile AdRelevance and
shortcode advertising through our bill panel, we see quantitative

proof that the mobile advertising market has been slow to take off.

Advertiser investment in the medium has failed to keep pace
with the rapid growth of mobile media, but the lag in the
mobile advertising market exists for reasons that are clear and
correctable.

Today, audience levels are sufficient but need to be promoted;
the mobile ad market is complex but offers easy wins when
approached with focus; advertisers are not trusting of the mobile
advertising opportunity but should gain confidence through
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the new targeting and tracking tools that are in place. Indeed,
the barriers to growth of the mobile advertising market are
diminishing quickly, and the opportunity for a multibillion dollar
mobile advertising economy remains.

Today the ball is in the advertiser and agency's court. To be cutting
edge and innovate in their engagement with consumers, to fully
capitalize on mobile’s uniquely personal, portable and actionable
value proposition, they need further education, focused wins and
tools that build trust in the mobile advertising investment. Only
then will they see opportunity, not risk, in mobile advertising. Only
then will this market truly take off.
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About Nielsen Mobile

Nielsen Mobile, a service of The Nielsen Company, is the world’s
largest independent provider of syndicated consumer research to
the telecom and mobile media markets. Nielsen Mobile focuses
exclusively on tracking the behavior, attitudes and experiences of
mobile consumers; their reports also provide up to seven years of
data on Internet, video, gaming, audio and advertising trends for
mobile phone users. Nielsen’s technology-driven research provides
unique and holistic insight into how mobile customers use their
devices and what they think about brands, devices and services.

About The Nielsen Company

The Nielsen Company is a leading global information and media
company providing essential integrated marketing and media
measurement information and analytics and industry expertise

to clients across the world. Nielsen maintains leading market
positions in marketing and consumer information; television,
online, mobile and other media intelligence; and trade shows

and business publications (Billboard, The Hollywood Reporter,
Adweek). Nielsen is a privately held company and is active in more
than 100 countries, with headquarters in New York, USA. For more
information, please visit, www.nielsen.com.

Contact Us

For information about this analysis or Nielsen’s portfolio of mobile
research, contact:

Nic Covey

Director of Insights, Nielsen Mobile
The Nielsen Company
312-385-6718
nicholas.covey@nielsen.com
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